














INTERACTIVE NOT TO CLIENT

NIKE EXPANDS FANTASY RUNNING TO THE CASUAL RUNNER
)

Because of the customizing nature of
the Fantasy League, Nike could
eventually expand beyond the pro-
fessional realm through Nike+ run-
ners. Participants could ‘pick’ casual
runners that record their progress on
the Nike+ site and compete with
them. As a runner, you could use
these competitions to rise from a
local to national to global competi-
tor. Schools and colleges could com-
pete from across the country. Global
rivalries can be introduced without
ever crossing the border. Popular
participants could even ‘merchan-
dise’ themselves on the Nike ID site,
setting up their own online store and
selling their personalized accessories
to their new fans.




BOOKLET NOT TO CLIENT

NIKE CREATES A RUNNER’S LANGUAGE

Like baseball, NASCAR and bik-
ing, Nike creates a ‘lingo’ that
allows people to indicate runners
by their language. New terms
will be created for various run-
ning conditions. There will be
nicknames for different runners;
the ‘stretchers’ (long-distance

_ _ runners), ‘one-shots’ (sprinters)
Romuors ianion OhrRE Ay o 1) and ‘hamster wheelies’ (treadmill
runners), for example. Nike will
create a ‘runner’s lexicon’ for
this language to be produced
and distributed to runners. Nike
will use this language in an ad
campaign directed solely at run-
ners. The Runner’s ‘code’ will be
stenciled along tracks, on sub-
& Runner’s Lexicon way trains, anywhere a runner

| might find them, indicating cer-
tain trails and running tracks, as
well as reminding them of who
they are.




WILD POSTINGS TO CLIENT

RUNNERS
anos e s ONLY

B3ios, EVERYONE'S A RUNNER

RUNNERS
ONLY

53108 EVERYONESARUNNER.




OTHER
Things | liked.



VW

VW wanted to give participants an iPod Shuffle for returning to the dealership after the festival
to test-drive a VW and, you know, buy it. The e-mails would suggest that the concert-goer ‘lost’
their iPod Shuffle at the festival and would have to come by the local dealership to reclaim it.

VW

VW had 48 cars they wanted to give away. Our idea was to find a town with a total population
of 48 people and give each of them a VW. The town would, in essence, become a VW town
and their experience would be documented.

WOLFSONIAN

We were supposed to be making politically-themed merchandise but my ‘I SUPPORT RIB-
BONS'’ ribbon wasn’t getting much play. This other idea we had, though: since anything can be
considered art under Thinkism, we would offer a drop-off to visitors to ‘donate’ whatever was
in their pockets at the end of the tour and place it into an ever-growing exhibit of the people
who’ve come through our doors.

VW

Steve Babcock said he wanted to recapture the magic of that VW ‘Snow Angel’ print ad. This
billboard, which | simply do not have the skills to pull off, would be a VW Rabbit in a wooded
area, with no light but the moon and fireflies which were trapped inside the Rabbit like they
would be in a jar, lighting its windows. Steve said he didn’t get it, but he liked it. Me, too.

DOMINOS

Dominos would partner with Blockbuster to offer movies/games that would come home with
the pizza delivery.

DOMINOS

Dominos claim to fame was quick delivery so, what’s quicker than delivery? We would have a
truck similar to the ice-cream man that would crawl family areas at early-evening and college-
campuses later at night offering a quick-impulse meal.



LEFT TO RIGHT AKA THE LAZZZERZ

Me, on guitar or bass, I’m not really sure what that is.
Alex Grinton, on a similarly undefined instrument.
Ben George, on drumsticks.

Lauren Omanoff, on tambourine.

Matt McFerrin, on invisible keyboards.
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